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Drafting an Effective Press Release

Even as print media scramble to find the next big thing that may promise its
salvation, there are still outlets for a well written and timely press release.
The press release on the reverse was used to introduce a new hand tool and
was sent to specific publications within the paint and surface preparation
industry.
The numbers in the margin point out what an effective press release should
include, at a minimum.
1. “For immediate release” gives the press release a sense of urgency. And
contact person should be someone who knows the product and can answer
questions.
2. The headline states the product’s name and gives an overall benefit.
3. This sentence address the needs of the target market and gives another
benefit.
4. More specific uses for the tool and more benefits.
5. More features and uses show the tool is designed for the target market
6. Yet more features with implied benefits for the end user.
7. If possible, include a high quality photograph (300 dpi) of the product.
8. More contact information including web site.
More Tips
•

Target the press release. Read at least three issues of a magazine or other
media to determine if the topic is appropriate for it.

•

Contact the editor and ask if they accept press releases and how one should
be sent (email, for example).

•

Follow up with a phone call. Ask if they have any questions. Ask if they plan to
run it and when.

•

Use the press release in your emails, on your web site or as a mailer to
customers and prospects.

